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ASSAEL, HENRY.   Consumer Behavior.    And Marketing Action.  South-Western College Publishing,  
1998.   First edition. Strong, clean, tight copy in near fine original boards. 718pp. 4to. Contents include 
sections on Consumer Decision Making, Consumer and Cultural Influences. Indexed. ISBN 0538867701.      
Order No: 12066. SOLD €20.00

BEARES, PAUL R.   Consumer Lending.     American Bankers Association,  1992.   Second Edition. 
Strong, clean, tight copy in near fine original paperback. 342pp. 4to. Contents include sections on Consumer 
Credit Overview, The Consumer Lending Process and Consumer Credit Administration. Indexed.      Order
No: 11911.      €20.00

BERNSTEIN, BLANCHE.   The Pattern Of Consumer Debt, 1935-36.    A Statistical Analysis.  National 
Bureau Of Economic Research,  1940.   First edition. Strong, clean, tight copy. Rebound in modern cloth. 
238pp. 8vo. Contents include sections on Retail Instalment Dept, Cash Loan Debt and the Market for 
Consumer Credit. Indexed.      Order No: 11918.      €48.00

BLACKWELL, ENGEL & KOLLAT.   Cases in Consumer Behavior.     Holt, Rinehart & Winston, New 
York,  1969.   First edition. Strong, tight copy with minor ink underscoring. Rebound in modern cloth. 
431pp. 8vo. Contents include sections on Fundamental Process of Motivation Perception and Learning, 
Consumer Decision Process and Total Process of Consumer Behavior. Indexed.      Order No: 11986.      
€33.00

BLANKENSHIP, ALBERT B.   How To Conduct Consumer And Opinion Research.    The Sampling 
Survey In Operation.  HARPER & BROTHERS, NEW YORK,  1946.   First edition. Strong, clean, tight 
copy in dulled dw. 307pp. 8vo. This book draws upon upon the compiled experience and wisdom of twenty 
different backgrounds of industry and government experiences to describe in operating detail how consumer 
and opinion research is done. (Blurb).      Order No: 11912.      €30.00

BURLEY, FISHER JR. & COX.   Drug Store Operating Costs And Profits.     McGraw-Hill, New York,  
1956.   First edition. Strong, clean, tight copy in slightly dulled dw. 547pp. 8vo. Here are practical ways to 
measure and effectively control drug store operating costs. (blurb).      Order No: 12075.      €35.00

BURLEY, ORIN E.   The Consumers' Cooperative As A Distributive Agency.     McGraw-Hill, New 
York,  1939.   First edition. Strong, tight copy with slight library markings. Rebound in modern cloth. 338pp. 
8vo. Contents include chapters on The Legal Basis of the Consumers' Cooperative as a Marketing Institution, 
Personal Problems of Cooperatives and Spurious Cooperatives. Indexed.      Order No: 11931.      €41.00

BURNS, ARTHUR F.   The Instability Of Consumer Spending.     National Bureau of Economoc 
Research, New York,  1952.   First edition. Strong, clean, tight copy. Rebound in modern cloth. 87pp. 8vo. 
Contents include sections on The Instability of Consumer Spending, Activities During 1951 and Staff 
Reports.      Order No: 12069.      €28.00
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CAMPBELL, PERSIA.   The Consumer Interest.    A Study in Comsumer Economics.  Harper  & 
Brothers Publishers, New York,  1949.   First edition. Strong, clean, tight copy in near fine dw. 660pp. 8vo. 
This authoritative work in the first post-war study of the American economy from the comsumer point of 
view. (Blurb).      Order No: 203943.      €37.00

CARBERY, THOMAS F.   Consumers In Politics.    A History And General Review Of The Co-Operative 
Party.  Manchester University Press, Manchester,  1969.   First edition. Strong, clean, tight copy in near fine 
dw. 276pp. 8vo. This study is one of the first comprehensive accounts of the Co-operative Party. (blurb).      
Order No: 12011.      €28.00

CHAPMAN, JOHN M. & ASSOCIATES.   Commerical Banks And Consumer Instalment Credit.     
National Bureau of Economic Research,  1940.   First edition. Strong, clean, tight copy in near fine original 
cloth. 318pp. 8vo. Contents include chapters on The Rise of Consumer Financing by Commercial Bank, The 
Customers of Personal Loan Departments, Income, Expenses and Profits. Complete with tables.      Order 
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CHASE, STUART & SCHLINK, F.J.   Your Money's Worth.   A Study In The Waste Of The 
Consumer's Dollar.  MacMillan, New york,  1927.   First edition. Strong, tight copy with minor ink markings 
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COLES, JESSIE V.   Consumers Can Help Win The War.     University of California Press,  1943.   First 
edition. Strong, clean, tight copy in dulled original paperback. 121pp. 8vo. Contents include chapters on 
Living on Less, Get Ready for the Tax Collector and Food for Freedom.      Order No: 12077.      €26.00

CONGRESSIONAL RESEARCH SERVICE.   How Can The Interests Of United States Consumers 
Best Be Protected?.    National Debate Topic for High Schools 1980 - 1981: Pursuant to Public Law 88-246.  
U.S. Government Printing Office,  1980.   First edition. Strong, clean, tight copy in slightly sunned original 
paperback. 636pp. 8vo. Contents include chapters on The Consumer's New Concerns, Aspplying Economics 
to to an Imperfect World and Consumer Product Safety Regulation.      Order No: 12028.      €25.00

CONSUMER COOPERATIVE LEADERSHIP.   Organizing And Running Consumer Coopertives.     
Edward A. Filene Good Will Fund Inc, Boston,  1942.   First edition. Strong, clean, tight copy in near fine 
original cloth. 173pp. 8vo. Contents include chapters on Organization of a Consumer Cooperative and 
Adminstration of a Consumer cooperative. Indexed with illustrations.      Order No: 11907.      €36.00

COPPOCK, JOSEPH D.   Government Agencies Of Consumer Instalment Credit.     National Bureau 
Of Economic Research,  1940.   First edition. Strong, clean, tight copy in near fine dw. 216pp. 8vo. A factual 
disscussion of the activities of the two government agencies that particopate in consumer instalment 
financing. (Blurb).      Order No: 11989.      €39.00
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COX, DONALD F (Editior).   Risk Taking And Information Handling In Consumer Behavior.     
Harvard University, Boston,  1967.   First edition. Strong, clean, tight copy in slightly rubbed dw. 667pp. 8vo 
The 24 papers on this volume represents the work of 13 individual contributors concerned with a variety of 
consumer and marketting problems. (Blurb).      Order No: 12078.      €31.00

CROW, CARL.   The Great American Customer.     HARPER & BROTHERS, NEW YORK,  1943.   
First edition. Strong, clean, tight copy in chipped dw. 243pp. 8vo. Contents include chapters on The Birth of 
Industry, The Yankee Peddler and The Homes Electricty Build.      Order No: 11946.      €21.00

DAMERON, KENNETH.   Consumer Problems In Wartime.     McGraw-Hill, New York,  1944.   First 
Edition. Strong, clean, tight copy in near fine original cloth. 670pp. 8vo. Contents include sections on The 
Consumer Faces War, The Consumer and the Marketion System, Consumer Skills and Their Application to 
Specific Goods. Indexed.      Order No: 11934.      €36.00

DAY, GEORGE S.   Buyer Attitudes And Brand Choice Behavior.     The Free Press, New York,  1970.   
First edition. Strong, clean, tight copy in near fine original cloth. 219pp. 8vo. Contents include chapters on 
The Relationship of Attitude and Brand Choice Behavior, Influences on the Attitude-Behavior Relationship, 
An Overview: With Some Implications for Narketing Strategy and Further Research. Indexed.      Order No: 
11906.      €84.00

DUESENBERRY, JAMES S.   Income, Saving And The Theory Of Consumer Behavior.     Harvard 
University Press, Cambridge,  1962.   First edition. Strong, clean, tight copy in near fine original cloth. 
128pp. 8vo. Contents include chapters on The Empirical Basis of the Theorty of Consumers' Choice, A 
Reformulation of the Theory of Saving and Short Run Flucations in Saving. Indexed.      Order No: 11921.      
€33.00

DURAND, DAVID.   Risk Elements In Consumer Instalment Financing.     National Bureau Of 
Economic Research,  1941.   Technical Edition. Strong, clean, tight copy in near fine original cloth. 163pp. 
8vo. This study presents an analysis of certain factors which are relevent to the selection of credit risks and 
the determination of credit standarts in the field of consumer instalment financing. (Preface).      Order No: 
11920.      €34.00

ENGEL, JAMES F. & BLACKWEL, ROGER D.   Consumer Behavior.     The Dryden Press, Chicago,  
1982.   First edition. Strong, clean, tight copy near fine original boards. 690pp. 8vo. Contents include sections 
on The Social and Cultural Environment, Psychological Foundations of Consumer, High-Involvment 
Decision Process, Consumer Affairs and Personal Values. Indexed. ISBN 0030592429.      Order No: 12082.      
€20.00

FARGIS, PAUL.   The Consumer's Handbook.     Hawthorn Books, New York,  1967.   First edition. 
Strong, tight, copy with minor library markings. Rebound in modern cloth. 306pp. 8vo. Contents include 
sections on Finances, Houses, Food, Clothing, Equipment and Outdoors. Indexed.      Order No: 11947.      
€28.00
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FOWLER, BERTRAM B.   Consumer Cooperation In America.    Democracy's Way Out..  The 
Vanguard Press, New York,  1936.   Special Edition. Strong, tight, clean, copy in dulled dw. 300pp. 8vo with 
uncut pages. Consumer Cooperation In America is the first book to describe the amazing development of this 
movement in this country in recent years. (Blurb).      Order No: 11940.      €26.00

FRANK, DANA.   Purchasing Power.    Consumer Organizing, Gender, And The Seattle Labour 
Movement, 1919 - 1929.  Cambridge University Press,  1994.   First edition. Strong, clean, tight copy in 
equaly fine original cloth. 350pp. 8vo. Contents include chapters on Labour Capitalism, Boycotts and Label 
Unionism. Indexed with photographs. ISBN 0521383676.      Order No: 12067.      €28.00

GIBSON, D. PARKE.   $70 Billion In The Black.     Macmillan, London,  1978.   first printing. Strong, 
clean, tight copy. Rebound in modern cloth. 230pp. 8vo. Contents include sections on Understanding the 
Black Consumer, Developing the Market and How Some Companies Developed Black-Oriented Campaigns. 
Indexed. ISBN 0025431609.      Order No: 11923.      €32.00

GIDE, CHARLES.   Consumers' Co-operative Societies.     Alfred A. Knopf, New York,  1922.   First 
edition. Strong, clean, tight copy. Rebound in modern cloth. 287pp. 8vo with uncut pages. Contents include 
chapters on The Division of Profits, Members, Capital, Cooperation and Socialism. Indexed.      Order No: 
11905.      €34.00

GOLDMAN, JULIAN.   Prosperity And Consumer Credit.     Harper & Brothers,  New York,  1930.   
First edition. Strong, clean, tight copy in near fine original cloth. 195pp. 8vo. Contents include chapters on A 
New-Old Factor in Prosperity, The Collateral Behind the Consumer and Since the Stock Market Crash. 
Indexed.      Order No: 12076.      €36.00

GROSSACK, MARTIN M (EDITOR).   Understanding Consumer Behavior.     The Christopher 
Publishing House, Boston,  1964.   First edition. Strong, clean, tight copy in near fine original cloth. 325pp. 
8vo. Contents include sections on Social Science Points of View, Techniquesdm Problem Area and 
Applications. Indexed.      Order No: 12083.      €24.00

GUEST, A.G. & LLOYD, MICHAEL G.   The Consumer Credit Act 1974.     Sweet & Maxwell, 
London,  1975.   First edition. Strong, tight copy with library markings. Rebound in modern cloth. 200pp. 
8vo.      Order No: 12079.      €21.00

GUPTA, S.C. & MAJID, A.   Producers' Response To Changes In Prices And Marketing Policies.    A 
Case Study Of Sugarcane And Paddy In Eastern Uttar Pradesh.  Asia Publishing House, Bombay,  1965.   
First edition. Strong, clean, tight copy in dulled dw. 77pp. 8vo. Contents include chapters on General 
Backdground of the Region, Sales and Purchases of Sugarcane and Rice by the Producers. Indexed.      
Order No: 12047.      €43.00

HABERLER, GOTTFRIED.   Consumer Instalment Credit And Economic Fluctuations.     National 
Bureau Of Economic Research,  1942.   First edition. Strong, clean, tight copy in dulled dw. 240pp. 8vo. This 
volume examines to what extent consumer instalment credit os related to cyclical flucations in general 
business. (Blurb).      Order No: 11915.      €32.00
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HARRIS, EMERSON P.   Co-Operation.    The Hope Of The Consumer.  MacMillan, New york,  1918.   
First edition. Strong, tight copy with slight library markings. Rebound in modern cloth. 325pp. 8vo. Contents 
include sections on The Failure of Our Middlemanism, Reasons and the Remedy and Practical Co-operation. 
Indexed.      Order No: 11948.      €35.00

HARRIS, NAYLOR & SELDON.   Hire Purchase In A Free Society.     Hutchinson of London,  1961.   
First edition. Strong, clean, tight copy in slightly dulled dw. 320pp. 8vo. Contents include sections on 
Historical Survey, The Operation of Finance Houses, Instalment Credit Overseas and Towards a Freer 
Society.      Order No: 12071.      €34.00

JEFFREYS, JAMES B.   The Distribution Of Consumer Goods.    A Factual Study Of Methods And 
Costs In The United Kingdom in1938.  Cambridge University Press,  1950.   First edition. Strong, clean, tight 
copy in slightly foxed dw. 427pp. 8vo. This book is a factual study of the methods and costs of distribution of 
consumer goods sold in the United Kingdom in 1938. (Blurb).      Order No: 12029.      €41.00

JOHNSON, ROBERT W.   Methods Of Stating Consumer Finance Charges.     Columbia University,  
nd.   First edition. Strong, clean, tight copy in slightly dulled original paperback. 127pp. 8vo. Contents 
include sections on The Diverse Nature of Consumer Finance Charges, Economic and Legal Problems 
Involved on Presenting Finance Charges as Annual Rates. Complete with tables.      Order No: 12081.      
€28.00

JUSTER, F. THOMAS.   Anticipations And Purchases.    An Analysis Of Consumer Behavior.  Princeton 
University Press, Princeton,  1964.   First edition. Strong, clean, tight copy in dulled dw. 303pp. 8vo. This 
volume concludes an investigation of consumer purchases behavior, initiated by the National Bureau in 1957. 
(Blurb).      Order No: 11922.      €38.00

KALLEN, HORACE M.   The Decline And Rise Of The Consumer.    A Philosophy Of Consumer 
Cooperation.  D. Appleton-Century Company, New York,  1936.   First edition. Strong, tight copy with slight 
library markings. Rebound in modern cloth. 484pp. 8vo wih uncut page. Contents include chapters on The 
Priducer's World, The Economics of Freedom and The Consumer's Future. Indexed.      Order No: 11904.      
€36.00

KARDES, FRANK R. & SUJAN, MITA.   Advances In Consumer Research.    Volume XXII.  
Association For Consumer Research,  1995.   First edition. Strong, clean, tight copy in equally fine original 
boards. 770pp. 4to. The twenty-fifth Annual Conference of the Association for Consumer Research (ACR) 
was held at the Biston Marriott Hotel Copley Place in Boston, Massachusetts on October 220-23, 1994. This 
volume (Vol. 22) contains papers that were prestentedat this conference and session summaries. (Preface).      
Order No: 11976.      €41.00
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LEROY-MILLER, ROGER.   Economic Issues For Consumers.     West Publishing Co,  1978.   Second 
Edition. Strong, clean, tight copy in equally fine original boards. 511pp. 8vo. Contents include chapters on 
The Age oif the Consumer, How to Use Small Claims Court, The Economics of Love and Pain, The 
Consumer asn Wage Earner, Protecting Yourself Against Inflation , How to Get the Most from Your Food 
Dollar, Estate Planning: Wills, Trusts and Taxes. Indexed. ISBN 0829901515.      Order No: 12088.      
€21.00

LEVEN, MOULTON & WARBURTON.   America's Capacity To Consume.     The Brookings 
Institution, Washington,  1934.   fourth impression. Strong, clean, tight copy. Rebound in modern cloth. 
265pp. 8vo. Contents include sections on The Income of the American People, The Disposition of Income 
and Consumption in Relation to Production. Indexed.      Order No: 12004.      €34.00

MOORE, GEOFFREY H. & KLEIN, PHILIP A.   The Quality Of Consumer Instalment Credit.     
Columbia University Press, New York,  1967.   First edition. Strong, clean, tight copy in near fine dw. 260pp. 
8vo. Contents include chapters on Instalmecnt Credidit in Perspective, The Concept of Credit Quality and 
The Relations Among Credit Terms, Borrower Characteristics, and Collection experience. Complete with 
tables.      Order No: 11908.      €28.00

MORS, WALLACE P.   Consumer Credit Finance Charges.    Rate Information And Quotation.  
Columbia University Press, New York,  1965.   First edition. Strong, clean, tight copy in dulled dw. 131pp. 
8vo. This study describes the methods which financing agencies and sellers use in computing financing 
charges and in quoting these charges to consumers. (Blurb).      Order No: 12001.      €26.00

NATIONAL RESOURCES COMMITTEE.   Consumer Expenditures In The United States.    
Estimates For 1935-36.  United States Government Printing Office, Washington,  1939.   First edition. 
Strong, clean, tight copy. Rebound in modern cloth. 194pp. 4to. Contents include sections on Average 
Patterns of Consumer Spending and National Consumptions in 1935-36.      Order No: 11910.      €34.00

NEIFELD, M. R.   Cooperative Consumer Credit.    With Special Reference To Credit Unions.  HARPER 
& BROTHERS, NEW YORK,  1936.   First edition. Strong, tight copy with minor library markings . 
Rebound in modern cloth. 223pp. 8vo. Contents include chaprters on cooperatives, Parish Credit Unions and 
Open Credit Unions in New York. Indexed.      Order No: 12090.      €38.00

NYSTROM, PAUL H.   Economic Principles Of Consumption.     The Ronald Press, New York.,  1929.   
First edition. Strong, clean, tight copy in dulled dw. 586pp. 8vo. This book deals with consumption - what 
people want and why. (preface).      Order No: 11997.      €46.00

PACKARD, VANCE.   The Waste Makers.     David McKay, Philadelphia,  1960.   Third Printing. Strong, 
clean, tight copy in chipped dw. 340pp. 8vo. Contents include sections on The developing Dilemma, 
Implications and Some Suggested Courses. Indexed.      Order No: 11949.      €16.00

PASSELL, PETER.   The Best.     Viking, New York,  1987.   First edition. Strong, clean, tight copy in near 
fine dw. 303pp. 8vo. The Best is a delightful, provocative, and very informative guide to selected goods and 
services that are 'the best' of their type. (Blurb). ISBN 0670813230.      Order No: 11925.      €25.00
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PEI, MARIO.   The Consumer's Manifesto.     Crown Publishers, New York,  1960.   First edition. Strong, 
clean, tight copy in near fine dw. 110pp. 8vo. Contents include chapters on The Forgotten Man, The 
American Way, The New Class War, The United Consumers of America and Toward a More Perfect 
Democracy.      Order No: 11913.      €21.00

PETERSON, MARY BENNETT.   The Regulated Consumer.     Nash Publishing, Los Angeles,  1971.   
first printing. Strong, tight copy with minor library markings in chipped dw. 271pp. 8vo. Contents include 
chapters on The Consumer Movement and the Food and Drug Administration, consumer Protectionism and 
The Federal Trade Commission, Airlines and the Civil Aeronautics Board. Indexed.      Order No: 11993.      
€20.00

PITKIN, WALTER B.   The Consumer.    His Nature And His Changing Habits.  McGraw-Hill, New 
York,  1932.   First edition. Strong, tight copy with minor library markings in near fine original cloth. 419pp. 
8vo. These studies were launched about seven years ago in an effort to  learn something accurate about 
consumers of pinted matter, especially of newspapers, magazines, and books. (Preface).      Order No: 
12034.      €41.00

RANDALL, HARLAN J.   Consumers' Cooperative Adventures.    Case Studies.  The Whitewater Press, 
Wisconsin,  1936.   First edition. Strong, tight copy with slight library markings. Rebound in modern cloth. 
640pp. 8vo. Contents include sections on Cooperative Retail Stores in the United States, Cooperative Small 
Loan Companies (Credit Unions) and Cooperatives in Other Fields. Indexed with photos and tables.      
Order No: 11945.      €32.00

ROSS, T. ELLIOT.   Consumers And Wage-Earners.    The Ethics Of Buying Cheap.  The Devin-Adair 
Co, New York,  1912.   First edition. Stong, clean, tight copy in near fine original cloth. 139pp. 8vo. Contents 
include chapters on Oblications of The Consuming Class and Industrial Conditions: Morals. Indexed.      
Order No: 11938.      €40.00

SCHOENFELD, DAVID & NATELLA, ARTHUR A.   The Consumer And His Dollars.     Oceana 
Publications, New York,  1966.   First edition. Strong, clean, tight copy in slightly dulled original cloth. 
365pp. 8vo. Contents include chapters on The Role of the Consumer, Budgeting and The Case for Consumer 
Education. Indexed with illustrations.      Order No: 11919.      €22.00

SHELDON, ROY & ARENS, EGMONT.   Consumer Engineering.    A New Technique For Prosperity.  
HARPER & BROTHERS, NEW YORK,  1932.   First edition. Strong, clean, tight copy in near fine original 
cloth. 260pp. 8vo. Contents include chapters on The Consumer Engineer's Program, The Profits of Fashion 
and The Organized Consumer Engineer. Indexed.      Order No: 12027.      €42.00

SMITH, PAUL F.   Consumer Credit Costs 1949 - 59.     Princeton University Press,  1964.   First edition. 
Strong, clean, tight copy in near fine dw. 160pp. 8vo. Contents include sections on Consumer Finance 
Companies, sales Finance Companies and Commercial Banks. Indexed with tables.      Order No: 12080.      
€38.00



Consumers and Consumer Theory KCTT 

THE LAW FOR CONSUMERS.       CA Publication, London,  1962.   First edition. Strong, clean, tight 
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Services. Indexed.      Order No: 12042.      €21.00
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Publishing Co,  1941.   First edition. Strong, clean, tight copy in dulled original wrappers. 37pp. 8vo. 
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THORELLI, HANS B. & THORELLI, SARAH V.   Consumer Information Systems Consumer Policy.     
Ballinger Publishing, Cambridge,  1977.   First edition. Strong, clean, tight copy in equally fine dw. 396pp. 
8vo. Contents include sectiona on Consumer Information Gap, Consumer Information Programs in Action 
and CI Systems if the Future. Indexed. ISBN 0884102718.      Order No: 12089.      €37.00

TODD, JOHN A.   The Fall Of The Prices.    A Brief Account of the Facts, The probable Caises and 
Possible Cures.  Oxford University Press, London,  1931.   First edition. Strong, clean, tight copy in near fine 
original boards. 68pp. 8vo. Contents include chapters on The Facts, An Alternative Theory and Possible 
Cure. Complete with Statistical Appendix. Diagrams and Index.      Order No: 12045.      €28.00

TROELSTRUP, ARCH W.   Consumer Problems.     McGraw-Hill, New York,  1952.   First edition. 
Strong, clean, tight copy in near fine original cloth. 458pp. 8vo. Contents include chapters on Money 
Management for College Students, Intelligent Consumer Choice, Solving the Family Clothing Problem, 
Saving as Part of the Family Spending, Consumer and Taxes, Improving Consumer Welfare. Indexed.      
Order No: 12068.      €31.00

USING STANDARTS AND LABELS.   A Problem Of The Modern American Consumer.    A Unit For 
High School Students.  Department of the National Education Association, Washington,  1945.   First edition. 
Strong, clean, tight copy. Rebound in modern cloth. 128pp. 8vo.      Order No: 11917.      €26.00

WAITE, WARREN C. & CASSADY JR., RALPH.   The Consumer And The Economic Order.     
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